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Mario Vanolst, EuroMedix

“How healthy is the
heart of your company?”

A healthy company has healthy employees. But how healthy is the heart of your company?

EuroMedix is a partner for analysis and the dissemination of information. This European

market leader is specialized in medical testing equibment and accompanying services, such

as the provision of marketing support and health awareness campaigns.

Having  healthy increases
the productivity of any company. More and

more companies are becoming concerned

employees

about the physical and mental health of their
‘human capital'.“People who are feeling good
perform better and are absent less often,”
observes Mario Vanolst, Managing Director of
EuroMedix. “Factors such as blood pressure,
cholesterol level, the amount of movement

you have and whether or not you are a
smoker all have an influence on your general
cardiovascular health. With our testing devices
we can do a medical check-up and immedi-
ately identify your health risks.”

Preventive
EuroMedix is increasingly being called
on by companies to perform a health

Mario Vanolst, managing director.

analysis of the company itself. “We come to
the company so that all the employees can
have themselves tested by a specialised team.
This is a preventive approach, after which de-
pending on the measurement results a ‘lifestyle
intervention’ can be made and if necessary we
can refer individuals to their treating family
physician,” says Mario Vanolst. EuroMedix was
involved in the ‘cholesterol bus' and numerous
other campaigns. The company also provides
many supporting services for food producers
and medical groups.

For more information: www.euromedix.com.
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